
MANUFACTURING 661 

with the inter-departmental committees for conversion of the federal, provincial and territorial 
governments and with the American National Metric Council in the United States. 

In the_ international field, the Council appoints the members and directs the activities of 
the (^anadian National Committee of the International Electro-Technical Commission and is 
the member body for Canada in the International Organization for Standardization. The 
Council co-ordinates and integrates the national and international standards and oversees the 
accreditation of 280 delegates to represent Canada at over 100 international technical commit
tee meetings each year. 

17.4.2.2 Trade standards and regulations 
In its consumer program, the Department of Consumer and Corporate Affairs is respon

sible for the administration of broad legislation which affects the business community. Policies 
and programming are determined by the Consumer Standards Directorate, and the necessary 
field iSupervision by the Field Operations Service. 

Hazardous products. The Product Safety Branch administers the Hazardous Products Act 
which deals with consumer goods. The Act makes specific mention of products designed for 
household, garden, or personal use, for use in sports or recreational activities or for use by 
children. It also mentions without reference to end use, poisonous, toxic, flammable, ex
plosive and corrosive products. 

Under the Act, the Minister is empowered to establish mandatory standards for applica
tion in Canada. Compliance orders now being enforced include the use of shatterproof glass in 
patio and shower doors, flammability standards for children's sleepwear and protective stan
dards for hockey helmets. Regulations governing toys, cribs and portable car seats are 
designed to protect children. Other products required to meet rigid specifications include 
matches, charcoal, ceramics and electrical appliances. 

General commodity field. A Packaging and Labelling Act will give uniformity to packaging 
practices in Canada, reduce the possibilities of deception in packaging and advertising and con
trol proliferation of package sizes. During 1973 extensive consultations were held with con
sumers and industry associations prior to the publication of proposed regulations in the 
Canada Gazette on September 22, 1973. Sixty days were allowed for consumers, dealers and 
other interested persons to make representations. 

Regulations under the Textile Labelling Act, in effect since December 1, 1972, require 
labels on all consumer textile articles. The label must include fibre names and percentages and 
the identification of the dealer. The Regulations also deal with misrepresentation in both 
labelling and advertising. The Textile Care Labelling System of coloured symbols recommend
ing pbper care for textile products is a voluntary program at this time. The Canadian Standard 
Size (ess) system for children's garments, developed by the Canadian Government Specifica
tions Board in conjunction with the Department of Consumer and Corporate Affairs, is ad
ministered under the National Trade Mark and True Labelling Act. This system is also volun
tary, although dealers must register for a licence before claiming that the garment does, in fact, 
conform to the CSS and before affixing such a label to the product. 

Control of marking of precious metal articles is maintained under the Precious Metals 
Marking Act. The new Regulations came into force in July 1973. 

Food. In areas of health, grading, standards and composition, the Food and Drug Act, the 
Canadian Agricultural Products Standards Act and the Fish Inspection Act are generally ap
plicable. The Consumer and Corporate Affairs Department is charged with administration of 
the economic fraud aspects in distribution. This responsibility relates mainly to labelling and 
advertising in any segment of the news media. 

Advertising. Most legislation has particular requirements to ensure against misleading adver
tising, but Sections 36 and 37 of the Combines Investigation Act are especially noteworthy as 
they include general provisions against misleading advertising practices. 

Measurement. The Weights and Measures Act prescribes the legal standards of weight and 
measure for use in Canada; it also requires control of the type of all weighing and measuring 
devices used for commercial purposes and their periodic verification and surveillance directed 
toward the elimination of device-tampering and short-weight sales. A replacing Act has been 
passed by Parliament and will be proclaimed with the issue of new regulations. The fundamen-


